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VANTAGE Re-Issues Title 
Highly Praised 
by Many Critics 


Was originally published 
by Macmillan Co. 


“As a writer, Jeanette Seletz is a 
‘natural’... The gifts she displays so 
lavishly here—including the priceless 
and indefinable ability to make her 
reader believe and share in the emo- 
tions of her characters—are the sort 
aspiring novelists should arrange to be 
born with. . .”’ 


So said The New York 
Times Book Review when 
Macmillan originally pub- 
™ “ lished Hope keel, by 
Jeanette Seletz, some 
years ago. Vantage Press 
as just re-issued this tre- 
mendously moving novel 
which tells the story of a 
JEANETTE country boy who becomes 
SELETZ =a doctor. 


Other reviews of the original book 
included such comments as: ‘‘A grand 
big novel so ruggedly honest it will 
make you gasp . . ie 


at A 


. a spellbinder.”’— 


Chicago Sun . . . “‘Interesting . . . 
enjoyable . . .”-—J. of Amer. Med. 
Assn... . “‘A novel of amazing depth 


and magnitude - . along novel and a 
thrilling one . . .’’—Birmingham News 


Herald . . . “‘A book you can’t lay 
down . . .”’—Philadelphia Evening Bul- 
letin .. . ‘First rate, unusual, realistic, 
absorbing .’—Greensboro Daily 
News . . . “Immense vitality . . .”’— 


N. Y. Journal American. 


vantage Press rarely re-issues a former 
title, but in this instance it is indeed 
happy to bring to the public a novel 
of such high quality and stature. Ask 
for it at your local store. And, if you 
have a work of fiction or non-fiction 
ready for publication, send it to us for 
a free reading and report. 











3rd Edition Issued! 

| Vantage has just gone to press with | 
the third edition of Glamour, Glu- | 
|cose and Glands, by Dr. Frank | 
| Wilson. The other two editions 
| were sold out over the past three | 
| years. When you publish with Van- 
| tage Press, your return is 40% of 
| the retail price. On second, third 
and subsequent editions, your 
return is 25%. However, all edi- 
tions except the initial one are at 
the publisher’s expense. You make | 
only one investment—in the first | 
edition. Look into Vantage’s pub- | 
lishing program for your own work. | 
ae and mail the coupon at the | 
right. | 


| 

















Publishes with Vantage 


Dr. Emory Holloway, who won a 
Pulitzer Prize in 1921 for his biog- 
raphy of Walt Whitman, has written 
another Whitman book, which Van- 
| tage Press will publish this Spring. 
Dr. Holloway's latest boo has | 
much new material about the} 
famous poet, and the work is | 
expected to be well received in| 
literary circles. Dr. Holloway is one | 
| of many prominent persons who | 
| have published with Vantage Press. | 
Why not join this select group? You | 
| may start by sending us your manu- | 
| script for a free reading and report. | 


Pulitzer Prize Winner | 
| 
| 
| 














Items of Interest about 
Books and Authors 


Anthony Boucher reviews Dr. Edward 
Van Liere’s A Doctor Enjoys Sherlock 
Holmes in The New York Times Book 
Review . . Air France and KLM 
Dutch Airlines each order 1000 copies 
of Conquest of the Air, by Hendrik de 
Leeuw, who has had many books pub- 
lished previously by leading companies 

. . DID YOU KNOW that Vantage 
Press has authors living in every state in 
the Union? It’s a fact! . . . Walter 
Winchell, who recently praised N. 
Sharp’s Happy Landings in Europe, has 
done it again with Dr. Boris Sokoloff’s 
Dr. Strand! Dr. Sokoloff is the world- 
famous cancer specialist, and this is his 
17th book . . . .LLOOKING FOR A 
PUBLISHER? Vantage has a publish- 
ing program you will like . . . learn 
about it by mailing the coupon for our 
free 40-page booklet, or by sending us 
your manuscript for a free reading and 
report. 


April, 1960 


Author Has High 
Praise for Vantage's 
Publishing Service 


In a letter expressing his deep satisfac- 
tion with the service he received from 
Vantage Press, Dirk C. Kok (Uncle 
Dirk), a retired California business- 
man, writes as follows: 
“TI feel I owe you and your entire staff 
this letter of ey Mapa Not only do 
you deserve to be complimented on the 
outstandingly beautiful production and 
all-out quality of the book, but I also 
wish to comment on the cooperation I 
received from your entire organization 
in our joint efforts for success. 
‘Your promotion, advertising and sales 
departments are doing an excellent and 
constructive job, just as you had prom- 
ised me you would.”’ 
. Mr. Kok is the author of 
Fun In the Sun, a chil- 
dren’s book, printed in 
three colors. The illustra- 
tions are beautifully exe- 
cuted by Marlinde Von 
Ruhs. 
Vantage Press makes a 
DB. 6. KOK sincere and wholehearted 
effort to please its authors, 
and to launch their work successfully. 
This is the type of cooperation you may 
expect when Vantage publishes your 
book. If you are seeking this kind of 
service, fill in and mail the coupon 
below to the Vantage office nearest you. 











Window display of Fun In the Sun set 
up by Warwick’s Book Store, oldest 
and largest bookseller in La Jolla, Calif. 





Name 








LOOKING for a PUBLISHER? MAIL THIS COUPON! 


(Mail to office nearest you) 


Vantage Press, Inc., Dept. AA, 
120 W. 31 St., New York 1, N. Y. 


In California: 6253 Hollywood Blvd., Hollywaod 28 
In Washington, D.C.: 1010 Vermont Ave., N.W. 


Please send me your free new 40-page illustrated booklet 
explaining your subsidy publishing program. 


Address .. ee 
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By Rus Arnold 


Most pictures made for publication may be 
used without any signed release or permission 
from the subjects. Yet it is impossible to lay 
down exact rules about model releases. So 
much depends on state laws, on how the pic- 
ture is used, on who is using the picture. 

The general rule is that the release is needed 
only when the photograph is used for adver- 
tising or “for purposes of trade or com- 
merce.” It isn’t all that clear-cut, unfortu- 
nately. Any person about whom you might do 
a story is presumably “in the news,” or the 
story is “in the public interest,” and for this 
purpose you have the right to take the pic- 
ture and publish it. But you do not have the 
right to trespass to make the picture, nor to 
invade the person’s privacy by using the pic- 
ture. 

Here’s how these rules-of-thumb might 
work. You take a picture of a wrecked car, 
showing a person who is obviously the driver. 
This picture appears in a newspaper to illus- 
trate the news story on the accident. No re- 
lease is needed. You then use that picture to 
illustrate a feature article on “Are Express- 
ways Safe?” Still no release is necessary. Now 
you use the same picture once more, this 
time to illustrate an article on “Drunken 
Driving: Our National Scourge.” If you 
have no release signed by the person in the 
picture, you’d better get your going-to-court 
clothes cleaned and pressed. 

Nor is all “editorial” use free from the des- 
ignation of “advertising” or “for trade.” 
Many editors of house magazines insist on 
getting signed releases, on the assumption 
that their magazine is used to advertise the 
company that sponsors it. 

What to do? If you are shooting on assign- 
ment and the editor asks for releases, get 
them. If he doesn’t supply release forms, 
provide them yourself. If you are shooting on 
your own for possible sales and think there 
might perhaps be an advertising sales poten- 
tial, try to get a release signed. Most people 
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are ready to sign a simple release form at the 
time of the picture-taking; few will sign at a 
later date. So my advice is to get the release 
if it doesn’t interfere with your getting the 
picture. If the picture is strictly for editorial 
use and asking for a release might start com- 
plications, forget the release and get the 
picture. 


What Should a Release Cover? 


My answer to this is hardly what your law- 
yer is likely to tell you. Any good legal counsel 
would advise you to make it detailed, specific, 
lengthy and tough. I say, make it short and 
sweet. 

Look at it this way. No matter how detailed 
and specific a release may be, if the subject 
can prove he was actually injured (physi- 
cally, socially, financially, or psychologically ) 
as a result of publication, and sues, chances 
are he’ll collect. Even if he doesn’t win, you 
lose. Editors don’t like to use photographers 
whose work results in threats of court action. 
So the problem is to prevent suit, and the best 
way to do this is to have the subject sign 
something. Even if the release is inadequately 
worded, with no “whereas-es” or “‘if-so- 
unders,” it may serve its purpose. If at a later 
date he tries to interest an attorney in suing, 
the latter will ask “Did you sign anything?” 
and “What did it say?” The subject’s answer 
will be “Yes” and “I don’t remember . . .” 
whereupon the lawyer will lose interest. 

And since a simply worded release in Eng- 
lish will be more readily signed than a long, 
detailed release written in Legalese, I’m all 
for the short form. 


Sample Release Forms 


Here are several releases, short and to the 
point, from my files: 

“To Shell Oil Company, and to any person, 
firm of corporation to which the above de- 
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If you can 


either take a 
picture or write a story... 





E HAVE JUST STARTED in the pub- 

lishing field with several publications 
underway and are planning many more. 
We need staff correspondents and staff 
photographers throughout the United 
States, Mexico, and Canada. 

If you can either take a picture or write 
a story we would be interested in hearing 
from you. If your work meets our stand- 
ard and your territory has not been filled, 
you will be given an opportunity to rep- 
resent our firm in your community and to 
have your work published. 

We are eager to buy material from the 
new and venturesome writer or creative 
photographer who has the courage of his 
convictions. So your work cannot be too 
bold, too small, or too large for us to con- 
sider. From time to time, we may even call 
upon you to get a certain story for us. 

This is no “gimmick” or “come on” for 
your exploitation. We simply need 


PHOTO WRITERS INTERNATIONAL 
6027 NORTH KENMORE AVENUE - CHICAGO 40, ILLINOIS 


creative and thinking people whom we 
can be proud to authorize to be our staff 
correspondents and staff photographers. 
Naturally, we will certify you with the 
proper credentials —including an author- 
ized press card—admitting you to many 
doors which before now have been 
tightly closed to you. 

To be considered for certification please 
send a letter stating your recent achieve- 
ments and interests, with a sample of your 
work which we may keep on file. The 
certification fee itself, to be submitted in 
conjunction with your letter, will be $5. 
If you wish, we would appreciate receiv- 
ing a photograph of you and some personal 
information in regards to age, education, 
jobs, hobbies, marital status, name of local 
newspaper, etc. 

If we can accept you at this time, we 
will. If not, your sample work and certi- 
fication fee will promptly be returned. 














MORE AUTHORS PUBLISH WITH EXPOSITION 
because we lead in Paperback & Hard— 





7 he following capsule success stories — among the many in our files — are the 

end results of personal contact between authors and Edward Uhlan, president 
of Exposition Press. “‘Who’s Who in America” lists him as a publisher, which he is 
indeed, having headed his successful firm for 24 years. But he is much more: a 
perceptive and painstaking editor, an author with four books to his credit and 
a man willing and eager to share his knowhow. 

These, then, are some of the good things that happened to writers who met 
Mr. Uhlan mind to mind and eye to eye in his New York or Hollywood headquarters 
or during one of his literary talent quests across the nation. 

f you have a manuscript, you can meet him in any of the 72 cities he'll visit 
this year. Fill in the form on the next page and you'll get not only two free bro- 
chures but an opportunity for a realistic evaluation of your manuscript. Incidentally. 
no obligation is incurred. 


4 PAPERBACK BOOK SALES FOR 1959 SET STOCK MARKET BEHAVIOR. Hard- 


cover rights for 5000 copies sold 3 years 


NEW RECORD FOR SUBSIDY PUBLISHING! tier publication. Now in 3rd edition, 
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EUNICE GRAY. A first novel, sold out os 
Reprinted as paperback. Author's 2nd we) ROM are not 
novel published by Pennington Pres< ONE 
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YOU ARE NOT ALONE by Dr. Leo 
Klein, as told to Edward Uhlan, reprinted 
as a paperback. 





hg 


HOW TO HAVE ENOUGH MONEY BY 
MANAGING YOUR INCOME. 3rd edi- 
tion. Special hard-cover rights sold for 
edition of 5000 copies. Recent single 
order for 500 copies from large mutual 
fund assures future sales 


&e 


HOW TO HAVE A GREEN THUMB 
WITHOUT AN ACHING BACK. 8 hard 

cover editions. $4,000 advance on paper- 
back edition, with 10-year option 

Received over $16,000 in royalties and 
additional income in 4 years. Newest’ 
book to be published by Doubleday 























DYNAMO JIM STILES: PIONEER OF 
PROGRESS by Edward Uhlan receives 
tremendous national publicity in maga- 
ziries and newspapers. Adelphi College 
purchases 600 copies for special public- 
service distribution. 


DICK SNYDER now averages $3,500 ex 
tra yearly as a result of three books pub- Cal 
lished with us, one on a straight royalty 
basis. Over period of 7 years, 30,000 cop- 
ies in print with a total of 12 editions, 35 
articles and reprints in two publications. 


YOUR MEMORY — SPEEDWAY TO 
SUCCESS IN EARNING, LEARNING 
AND LIVING. 3 editions in 11 months. 
10,000 copies sold as hard-cover reprint 
Author now earns extras as lecturer. 





* AUTTEMEALAM 
one FLOWERS 


2 eet ee 


OVERFED BUT UNDERNOURISHED teacher, and writer 
4 hard-cover editions in 6 months. Paper- 
back sale with $2000 advance on Ist 
20,000 copies, with 10-year option for 
minimum of 5000 copies each year. One 
individual sale accounted for 3000 copies 


@ THE YOUNG SCIENTIST. 2nd edition. 
Sustained direct-mail advertising and 
publicity brought author presidency of 
» N.J. Science Teachers Assn., and lecture 
assignments by Standard Oil of N.J. 





Other Book: 
Published in 


Z OF More 


Editions 


om 


*No publisher can guarantee the success of any book. The Exposition success 
formula is based on 24 years of editing, production, and promotion experience. 


') Exposition Press Inc. *“" "201% 
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Authors like you—who refuse to take “‘NO”’ 









for an answer —make this possible! PUBLISHE “lput ; 
possibl Doubled TS ISSUING 129 pe nm 1959 
ct sia,,, RE TitLes 
y launching 238 titles in 1959, Exposition estab- McCraw Bee Peta g aang 
lished a subsidy publishing record for title out- . semillan, trl gee ee Neher CIN 472 
Mae 9 Seer Fees, 









put unequaled by any other house. Through us, 
modern subsidy publishing, as conceived and 
pioneered by Edward Uhlan, has come of age. If 
you are the “frustrated” author of a rejected 
MS., we can help you as we've helped thousands 


of others. 


@ The Rogue of Publishers’ Row 


by Edward Uhlan, President, Exposition Press 
$3.50 cloth-bound 246 pps. 2nd edition 


The inside story of subsidy publishing. 
If your MS. is complete, send it to us 
within 30 days for a prompt, free edi- 
torial appraisal and your free copy of 
The Rogue of Publishers’ Row. There 
is no obligation, just fill in and mail 
the coupon on this page. 

What they say about “The Rogue” 
L.A. TIMES: “The most important, revealing 
book about publishing.” THE NEW YORKER: 
“The story of how one operates a subsidy 
press. Very interesting.” L.A. HERALD-EXPRESS 


© What Every Writer Should Know 


Here is a 24-page manual for every se- 
rious writer seeking a publisher. Some 
of the many questions answered re: 
“What chance has an unpublished writer?” 
* “Trade publishers reject my work because 
it isn't sure-fire. What now?" * “What must 
! guard against in a publisher's contract?" 


You can have a FREE copy of this 25¢ booklet 
by mailing the form below. 





© You Can Publish Your Book 


FREE to every writer who requests a copy! 


32-page 3-color brochure illustrated 
It shows how over 2,500 writers 
achieved publication. You will find the 
criteria for selecting a publisher; 
details on how Exposition’s publicity 
and promotion sell books, and vital 
information on how we can help you. 


You can make our job of discovering new authors easier! 


We want to read your manuscript—and we want you to know 
just what we have to offer an author. Our free-bonus books will 
help you get published just as surely as reading manuscripts 
helps us find worthy books to publish. 


PROMPT EDITORIAL REPORT AT NO EXTRA COST: THE SUBMISSION 
OF YOUR MS. TO EXPOSITION ASSURES YOU OF FAST, INDI- 
VIDUAL ATTENTION. ALL SUBJECTS WELCOMED FICTION OR 
NON-FICTION. 





FOR FREE BOOKS, fill out form and mail to: Exposition Press, WD-4 386 Park Ave. So., New York 16, N. Y. 


State of MS.: 





Name 





Address__ 


Home Phone Bus. Phone ________ [] Complete [J Incomplete 





Date of expected completion 





Zone. 


City. 


Approx. no. of words 


State. 





Illustrations?. 


Photos?. 


No. of typed pages____ 
Tables?____ Maps?. 














Kind of book 


Education 


Previously published books?. 





Occupation 








1. If MS. is enclosed — or will be 
mailed in 30 days — check here for 
your free copy of THE ROGUE OF 


Oo 


! 
| 
| 
| 
| 
| 
| 
! 
| 
| 
MS. title 
| 
| 
| 
| 
| 
! 
| 
PUBLISHERS’ ROW 





(0 PLEASE PLAN TO MEET WITH ME WHEN YOU ARE IN MY LOCALE 


2. If you cannot send your MS. in 
30 days, you can still receive your 
free copy of WHAT EVERY WRITER 
SHOULD KNow by checking here [J 


3. In addition to the book or book- 
let you can receive a free copy of 
the brochure YOU CAN PUBLISH YOUR 
BOOK by checking here oO 
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send for THE PLOTTER today 


and write SALABLE stories ee 
— FIVE NEW PLOT OUTLINES — 
PLUS: Complete Instructions; Timely Article Tips; 
Practical Writing Advice; and BARGAINS from 
WRITER’S MAIL MART! 
—bound in heavy parchment, only $2.00— 
—details free— 
CREATIVE FEATURES 
Potomac P. O. Box 2121-C, Alexandria, Va. 


SONG WRITERS 


OUTSTANDING, ethical ccmpeting offer—in WRIT- 
ER’S DIGEST over 30 YEARS. (4) of my songs alone 
sold over a HALF MILLION. RECORDS of various 
labels led by yoeuees VICTOR! soung & > is believing. 
Be convinced ! Learn how to apply the ACI 
TEST for a iiletinas to anyone proposing services. 
RAY HIBBELER (Send Stamp) 
6808 N. Oleander Ave. C-13 Chicago 31, Ili 


MANUSCRIPTS TYPED 


Per instructions. Fast, accurate service. Correct spell- 
ing and grammar. Bond Paper. One free carbon. 
Extra first and last pages. Mailed flat. 65c per 1000. 
Poetry Ic line. Plus return postage. Minimum $1.00. 


FLORENCE SEIPLE 
211 E. 19th St. Auburn, Indiana 


WRITERS—WORK IN HOLLYWOOD 


and learn how stories are bought and made into 
films. List of 133 job classifications in motion picture 
and television industry — accountants, secretaries, 
guards, waitresses, carpenters, nurses, barbers, 
receptionists, researchers, mechanics, cashiers, tele- 
me operators, typists, standins, many more. 1,003 
laces to Apply. and How. $3.00. 
BUSINESS INFORMATION PUBLISHERS 

Box 1012 Beverly Hills, California 


PROFESSIONAL TYPING 


Quality 20-Ib. bond, white carbon, friendly help with 

ion awkward grammar, sentence con- 

struction, “$1. 00 the thousand words. Typing, only 60c 

per thousand, neatly efficiently to format. Added help 

with i ts all modern prose must have. 
“Disabled veteran—College graduate 


RAY N. MATHEWS 
1126 Herbert St. Philadelphia 24, Pa. 
































¥ Wanted To t To Music 
% by America’s Largest Song Studio. 
x SendPoems. Immediate consideration. 


* Phonograph Records Made 
FIVE STAR MUSIC MASTERS, 457 BEACON BLDG., BOSTON, MASS. 





scribed photograph(s) may be transferred, 
lent or delivered, I (we) consent to the pub- 
lication, reproduction and use of said photo- 
graph(s) for any purpose whatsoever, at any 
time or times, and without compensation of 
any kind.” 

(—used by SHELL Process) 


“For good and valuable consideration re- 
ceived, I, , hereby grant my full 
and irrevocable consent to the use and pub- 
lication by (photographer’s name ) 

and E. I. du Pont de Nemours & 
Company, Inc., and its assigns for commer- 
cial and/or art purposes the photograph or 
photographs described below.” 


(Used by DuPont MacazIneE) 


“For value received and without further 
consideration, I hereby irrevocably consent 
that the photographs of me taken by ——— 
negatives or prints of which are hereto at- 
tached, or any reproductions of same, may 
be used by Eastman Kodak Company or any 
of its associate companies, or by others with 
the consent of Eastman Kodak Company. 
for the purposes of illustration, advertising, 
or publication in any manner. 

“I hereby certify and represent that I am 
over twenty-one years of age.” 

All provide room for signature and date; 
some also call for the signature of a witness. 
Since minors may not legally sign a release, 
many release forms have, in addition, a state- 
ment such as this, quoted from the du Pont 
release blank: 

“TI hereby, individually and as father, 
mother or guardian of the above, consent to 
the foregoing.” 

My own release is on a 4x8 piece of paper. 








on PROFESSIONAL HELP on mss. of all types 


Write for FREE brochure "Open Your Door to Literary Success” 
APPRAISAL FEES: 


CONSULTATIONS $5.00 
MODERN WRITERS, m 
submit a book ms. or play 
SAMPLE TV PLAYS. ..$1.50 
EDITING ... COACHING... REVISION ... & MARKETING 


$5.00 per ms. to 10,000 words 
$10.00 per ms. to 25,000 words 
$10.00 per play, any number of acts 
$15.00 per book ms. of any length 


Phone for appt. DU 3-6575 
world famous book, $1.50, or FREE if you 





3265 CONNECTICUT ST. 





MARY KAY TENNISON 


LOS ANGELES 6, CALIF. 
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I got it at bargain prices years ago by per- 
suading a letter-shop to hitch it onto the bot- 
tom of a short notice they were mimeograph- 
ing for somebody else, and then chop it off. 


The Payoff 


The common practice of paying a dollar “to 
make the release legal” is sometimes more 
embarrassing than anything else. I certainly 
don’t think the dollar is necessary to make 
the release binding; note that Shell’s release 
goes as far as to say “without compensation 
of any kind’’; this release was approved by 
their corporate legal department, who know 
more law than I do. And it is certainly silly 
if not, as I indicated, embarrassing, to hand 
a dollar to a person who may have given you 
a hundred dollars’ worth of his time to pose 
for pictures. The man you’re handing the 
dollar to may be chairman of the board of 
a huge corporation, or the mayor of a large 
city. 

You can convert such an awkward situa- 
tion into a little gesture of good public rela- 
tions for you and your client in a very simple 
way. Don’t give the man a dollar bill—give 
him a shiny silver dollar. Few people realize 
you can get these at any bank; cost: one dol- 
lar a piece. And for some reason most people 
are delighted at getting a silver dollar, and 
value it far beyond the coin’s exchange value. 

More often than people, you will need re- 
leases on things. Doing a picture story on a 
new home? Make sure you have the owner’s 
permission; you may need the architect’s 
permission too. Original paintings or sculp- 
ture in the background? Look out for copy- 
right. I can best sum this up by pointing out 





MANUSCRIPT TYPING 


For the Discerning Author—Fast, Accurate, 


Conscientious and Professional Work 


is My Guaranty! 


$1.00 PER THOUSAND WORDS. 
POETRY 25 CENTS PER PAGE. 


MARY FERRELL 


Box 413 Hollywood 28, California 











BOOM! 


That’s what the paperbacks are doing—Boom- 
ing! Branching into every field, gaining prestige, 
demanding the attention of critics. We speak of 
originals, books sold directly to the publisher. 
Thus no hardcover contract to milk away your 


reprint rights! 


Trade Secret: Novels are easier to write than 
short stories and much easier to sell. Magazines 
use few stories, can pick and choose among the 


big names. Paperback editors are hungry! 


If you are interested in doing a paperback 
novel, have finished one, or have one in the works, 
it might pay to drop me a line. Novelists only, 
please! Write first. I will not be responsible for 
scripts, or money, until we have exchanged letters 


and I agree to take you on. 


My own novels, over forty of them, have been 
published here and abroad by such firms as Dell, 
Popular, Graphic, Berkley, Pyramid, Ace, Galli- 
mard, etc. I have a unique and informal plan for 
coaching talented writers. When, and if, I deem 
your stuff ready for market my own agent, the 
top paperback man in New York, has agreed to 


handle scripts on a straight commission. 


Because of my own writing I can accept only a 
few people. Fees are decided on an individual 
basis. No scripts until we have exchanged letters. 


KERMIT WELLES 


Montrose, N. Y. 











FOR 








* ADVERTISING & 
° HIGH RETURNS AUTHORS PROMOTION 
© EARLY PUBLICATION ONLY © BEAUTIFULLY DESIGNED 








BOOKS 








Should your book manuscript meet our approval, we will send you a fair sub- 
sidy contract which offers you early publication, advertising & promotion, 
beautifully designed books and high returns. All subjects considered. 

Write or send your book manuscript to CLAYTON PRESS, Att: Mr. Burt 


507 Fifth Avenue, New York 17, New York 
Send for free brochure Publish or Perish 
We ere subsidy publishers. 
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Got a new series idea for TV? 


A published or unpublished 
novel that demands dramatic 
expression? 

Query first 


SEBBY ASSOCIATES 


Literary Agents 
9172 Sunset Strip, W. Hollywood 46, Calif. 





My Vocabulary it at Your Service 
H. CROMWELL SMITH 


Ghost Writer 
MANUSCRIPT SERVICE 


EDITING 

PACING 46 WEST 69th STREET 
HEIGHTENING NEW YORK 23, N. Y. 
TYPING TRafalgar 7-5776 





MANUSCRIPTS TYPED 


By experienced typist. Bond paper, one carbon, minor 
corrections. All work proofread, Rog over 10,000 


words, 15c per page; shorts, 20c 
line, plus return charges. Wiekeen po i bo my lores 


invit 
EVA GOCKEL 
3909 DeTonty Street St. Louis 10, Missouri 





SONGWRITERS 


PROTECT YOUR IDEAS! 
HOLD ALL SONGS, POEMS! 
Write for safe, correct procedure! 


SONG SERVICE 
Dept. W. 333 W. 5éth St. New York 19, N. Y. 





MANUSCRIPTS TYPED 


-! mponeaed Bond, 1 carbon, minor corrections, 65c/1000 
= postage. Electric typewriter. Norelco transcription. 
Gealeuny for drawings. 
MIMEO or DITTO 
$3/25 pages lc per each additional page 


— RYBERS 
656 West 98th S Minneapolis 20, Mina. 








VANCE HALLOWAY 


Has immediate market for scenarios, plays, 
novels, short stories and television scripts for 
Hollywood, New York — OVERSEAS. 


NO READING F EE 
BLOSSOM, CALIFORNIA 


Box 
VANCE HALLOWAY, AUTHORS REP. 











HOW TO PUBLISH 


Join our successful authors in a 


complete publishing program: pub- 
Y UR licity, advertising, handsome books. 
Send for FREE manuscript report 


and copy of Hew Te Publish Your Beek. 


COMET PRESS BOOKS 
WRITE DEPT. WD 4 
200 Varick Street, New York 14 
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that if you ever do a photograph in which a 
Mickey Mouse or Donald Duck or other 
Disney character appears, whether as a 
drawing, a painting on the wall, a sign, or a 
doll, you must have permission from Disney 
Enterprises, or else. So watch out for those 
props you use. If they are copyrighted, or 
unique and original, you may need a release 
from the owner or creator. 


Credit Line 


The photographs illustrating this month’s PJ 
department are all from “PHOTOGRAPHY: a 
Guidebook with Laboratory Exercises,” a 
book I mentioned briefly two months ago. 
Since then I’ve learned that the book is 
being used, in the three-ring-punched Stu- 
dent Edition, at a number of photo-journal- 
ism schools, including the U. of Missouri 
and East Texas State College. It is also 
available in a spiral-bound permanent edi- 
tion at $3.95 from Kenilworth Press, 245 
Kenilworth Ave., Glen Ellyn, Ill. 

Prepared by two photo-journalism edu- 
cators, Dr. Wm. Horrell of Southern Illinois 
U. and Robert A. Steffes of Long Beach 
(Cal.) State College, it combines explana- 
tory text and illustrations, with examina- 
tions (plus space for the answers) and assign- 
ments (plus space to paste in the pictures 
and write in technical data). It could, with 
little difficulty, be converted into a home- 
study or correspondence course; the authors 
might well look into the feasibility of grading 
answers, assignments, etc. 


“If I Had the Wings” Department 


A published photograph may mean liberty 
for a man now serving a 75-year prison sen- 
tence for a murder conviction. Do you have 
that picture, or the magazine in which it 
appeared? 

In February, 1954, Lee Holden Parker, 20, 
was arrested in Chicago and charged with 
the murder of Corrine Baldwin, 16. The 
case was widely reported, both in newspapers 
and in national detective-story magazines. 
Parker is now seeking evidence which he 
says will prove he was wrongly convicted. 
He reports that one of the magazines pub- 
lished a picture of his 1941 black Buick sedan, 
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showing the rear trunk compartment, with 
a Michigan license plate. He contends that 
this picture will prove his innocence. 

He would of course like to locate the pho- 
tographer who made that photograph, but 
says he’ll make do with a copy of the mag- 
azine. He thinks it may have been OFFICIAL 
Detective Stories, but the publishers of 
that have been unable to find the issue in 
question; they report their files do not go 
back that far. 

Perhaps some WD reader who specializes 
in writing for the detective-story field has a 
file of magazines from 1954. If you can find 
that story, with that picture, or can help 
locate it, you might write to Lee Holden 
Parker, No. 36,300, Box 1112, Joliet, Ill. 


Learning More About Photography 


If you live far from one of the major cities, 
you’ll find it a good investment to attend 
short courses, workshops, summer schools or 
trade shows. Here are several that are com- 
ing up. 

The Professional Photographers of Amer- 
ica are holding their 69th annual exposition 
and conference at the Conrad Hilton Hotel, 
Chicago, August 7 to 12. You can visit the 
exhibits, see all the new equipment, attend 
demonstrations, and talk to other photog- 
raphers. 

The same group also runs a series of short 
courses during the summer at Winona 
School, at a lovely lake near Warsaw, Ind. 
Most interesting to you might be the sessions 
on “Small Camera Photography,” featuring 
Torkel Korling, Philippe Halsman, Robert 
Boyd and others, from June 19 to June 25. 

For information on Winona School or the 
exposition (you can bring the family to 
either) write to Fred Quellmalz at the P A 
of A headquarters, 152 W. Wisconsin Ave., 
Milwaukee 3, Wis. 

Your photo-journalism editor will be on 
the program of the Iowa Press Photog- 
raphers Association short course, May 20, 
ig 22, at Iowa City. Subject of my talk will 

be “Quit Shoving!”, and I'll be happy to 
meet WD readers there. For information on 
attending this one, write to Prof. Wm. R. 
Hazard, School of Journalism, State Uni- 
versity of Iowa, Iowa City, Ia. 





YOU, TOO, CAN WIN! 


OUR STUDENTS HAVE WON 
OVER $5,000,000. THEIR 
RECENT PRIZES INCLUDE— 


Winner's Weight in Gold 
from Dial Soap 


$25,000 from Colgate 

$25,000 from Ken-L-Ration 

$25,000 from Eversharp Schick 

$25,000 from Lipton Tea 

$500 a Year for Life from Velvet 

$18,000 from Breeze 

64 Automobiles 

105 Major Vacation Trips 
You, too, can learn the secrets of winning in state- 
ment, last line, slogan and naming contests. Write 
NOW for your FREE copy of the newest “SHEP- 
HERD CONFIDENTIAL CONTEST BULLETIN" — 


bringing you winning help for the big contests 
now on. NO OBLIGATION. 


SHEPHERD SCHOOL 


Dept. D, 1015 Chestnut Street 
Philadelphia 7, Pa. 








“IT PUTS IDEAS 
IN YOUR HEAD" 


Yes, ingenious STORY MAKER, created by one of 
America’s most prolific writers and now in its 5th printing, 
puts thousands upon thousands of fresh, original story ideas 
at your disposal—instantly! 

STORY MAKER is not a substitute for creative thinking 
or writing ability. Nor is it a ‘‘gadget’’ that grinds out 
hackneyed, uninspired plot situations. STORY MAKER is 
a tested and proved IDEA SPARKER that augments your 
creative processes, makes the most of your ability to 
recognize the elements of a good story! 

STORY MAKER not only sparks the original idea; it 
actually feeds your imagination while you're building the 
idea into a sound, salable story. The amazing ‘ORY 
MAKER will cast your story with as many or as few char- 
acters as you wish. It will take your selected characters 
and bring them to life with character traits, emotions and 
desires. Furthermore, it will take your characters and 
expose them to any number of conflict-laden situations! 

AND MOST IMPORTANT, the function of STORY 
MAKER is so broad, that no two writers will ever interpret 
its finding in the same way! It actually becomes your 

Il writing aid! 
NOW FREE WITH YOUR STORY MAKER. You receive 
set of specially designed PLOT DEVELOPMENT 

SHEETS, the same ones used by top TV, studio and maga- 
azine writers to develop and construct plot ideas into com- 
plete stories. 
ORDER vo? STORY MAKER TODAY. “‘It puts ideas 
in your head 
DAVID R. SCHWARTZ 
306 California Bank Building 
Beverly Hills, California 
Gentlemen: 
Please rush my STORY MAKER postpaid with the under- 
standing I can return it within 5 days for complete refund. 
I enclose $5.95 (cash, check or money order.) 


Name 


Address 





City... Zone..... State 
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These photographs and their captions are taken from the textbook, Photography by Horrell and Steffes. 


They show how photographs can be used effectively in the difficult job of teaching photo-journalism. 
Left: When taking action shots, be certain the player is looking where he is throwing or running. This 
player is obviously posing even though he is in action. Photo by Horrell. Center: Good, even light- 
ing should not be destroyed with flash. Note that the small figures emphasize the size of the room. Photo 
by Chas Todd. Right: This player’s face is visible during vigorous action. He is obviously in action 


because he is off the ground. Photo by Horrell. 


Photo Journalism Markets 


This Week Magazine, 485 Lexington Ave., New 
York 16, N. Y. Wm. I. Nichols, editor. This first- 
ranking national Sunday newspaper magazine is 
planning a supplement to be issued once a month, 
dealing with fashion, beauty, etc. This new publi- 
cation, not named at the time we went to press, 
will have its own staff, and is in the market for 
free-lance material. Query. 

Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, Iowa. Robt. M. Jones, associate editor. 
Buys “Handyman How-To” items: very short tips 
on do-it-yourself around the house. Pays $5 to $10 
plus extra payment for usable photograph. Photos 


should be simple, close-up, should tell story graph- 
ically. See magazine first. 


America’s Many Faces: a collection of photographs 
to be selected by a jury headed by Edward (“Fam- 
ily of Man”) Steichen, and sponsored by the 
National Urban League. Wanted are “photographs 
that will dramatize the multi-racial character of 
America . .. friendship across lines of race, religion 
and national origin . . . people in action, living 
their lives in America.” $50 for each individual 
photo accepted, $250 for each series or photo- 
essay. Deadline for submission, May 31, 1960. For 
details write National Urban League, 14 E. 48th 
St., New York 17, N. Y. 





Scout 
Geor; 
$25 f. 
$75 | 
issue. 
overs 
stuff, 
plore: 
OF BOOKS ae 
essent 
We are long-established subsidy book publishers for nearly forty years who offer stuff: 
you free MS reading: competent editorial treatment: able art work: punctual 
printers: copies to newspapers and magazines for review: cataloguing: distribution Seort 
through dealers and circulars to author's personal mailing list. i 
If you have a typewritten MS on any subject (25,000 words and up) you are cor- mont} 
dially invited to submit it, with the complete certainty on your part that it will be spect 
read without delay, and of course, free. New and unknown authors welcome. On hocke 
occasion we offer straight royalty if possible. 
YES, WE DO PUBLISH POETRY. Our Series, Contemporary Poets of Dorrance, T. 
numbers over 500 volumes published through the years. bone 
If accepted, your book will be published promptly and adequately, other- 10 il 
wise your MS will be returned. Write first if you prefer. Sirens 
toons 


DORRANCE & COMPANY aie 


(Publishers Since 1920) 





1715 WALNUT STREET je 


DEPT. W.D. 
PHILADELPHIA 3, PENNSYLVANIA | Govor 











Cartoonist Cues (Cont'd from pg. 56) 


visualize the finish he’ll turn in because 
they’ve had a reasonable amount of time to 
familiarize themselves with his style. Now, if 
you'll hold your breath a minute, I’ll look up 
a few names of publications you can submit 
to without a drawing. Here: The New 
YorKER, 25 West 43rd St., New York 36, 
N.Y.; James Geraghty, cartoon editor; min- 
imum rate: $30. CLUuEs, 420 Lexington Ave., 
New York 17, N. Y.; Mr. Robin Page, car- 
toon editor; pay $15 for ideas; $20 if it is a 
featured cartoon; all ideas must relate to 
Ford trucking—favorably, naturally. PLay- 
Boy, 232 East Ohio St.; Editor Hugh L. Hef- 
ner says that he pays slightly over $25 for car- 
toon gags; his exact words were, “Somewhat 
higher.” True, The Man’s Magazine; car- 
toon editor, William McIntyre; pay $25 for 
an idea; $37.50 for ideas for ““Too Good To 
Be True” ; these last should be funny, plausi- 
ble and the situation as familiar as possible 
to the reader. That’s all. And before you start 
mailing, you mind what I told you in the first 
part of this answer. Hear? 


Late Cartoon News 


Scouting, New Brunswick, N. J. Cartoon Editor: 
George Corrado. Published 10 times a year. Pay 
$25 for black and white; $50 for two-color jobs and 
$75 for multi-panels. Use 6 to 12 cartoons per 
issue. Also use wholesome family or kid gags but 
overstocked on them at present. Need more Scout 
stuff. Gags involving Cub Scouts, Boy Scouts, Ex- 
plorers and Adult leaders. Like two-color gags. 
The second color on two-color gags should be 
essential to and a part of the gag. Need seasonal 
stuff: Christmas, etc. 


Sport, 205 East 42nd St., New York 17, N. Y. Car- 
toon editor: Steve Gelman. Buy six cartoons a 
month at $25 each. Must be on sports, preferably 
Spectator sports like baseball, football, boxing, 
hockey, tennis, golf and track. 


Today’s Health, 535 N. Dearborn St., American 
Medical Association, 535 N. Dearborn St., Chicago 
10, Ill. Don’t have a cartoon editor; Kenneth An- 
derson is editor. Pay $25 for the one or two car- 
toons used each month. Buy generals, family or 
— you submit that will give their readers a 
smile. 


True Detective and Master Detective, 205 East 
42nd St., New York 17, N. Y. Cartoon editor: A. P. 
Govoni. Cartoons about law men and lawbreakers, 





BOOK LENGTHS 
MARKETED 


Book appraisal $5. 

Editing, revision, ghostwriting 
Short mss. $1 per thousand words, 
minimum $5. Free information. 


KATHRN BEMIS WILSON 
225 Fairview Ave. SY. 9-8666 
South Pasadena, California 








SIXTH ANNUAL McKENDREE WRITERS’ CONFERENCE 


June 13-18, 1960 
McKendree College, Lebanon, Ill. 
(Greater St. Louis) 

Successful writers lead workshops in: fiction, articles, 
juveniles, drama, poetry, religious writing, TV and radio. 
Leader and lecturer—Harry Edward Neal 
Total fee $32.50, including board and room if registered by 


Director - Mildred Silver 








MANUSCRIPTS TYPED 


Per instructions. Bond paper, one carbon. Minor 
correction if desired. 60c per 1000 words, plus 
postage. Minimum order $1.00. 
FAYE ANDERSON TYPING SERVICE 
R. 2, Kewanee, Illinois 











NEW EDITION 


of Uzzell's widely used 
The Technique of the Novel! 
This book, which has been called “the Bible for 


novelists” and has sold out two editions, is now 
ready in a new, enlarged, up-to-date third edition. 
The questions novelists ask are answered more 
fully, recent novels are added to the list of 100 
novels analyzed for writers, the new market trends 
are explained, and also the great change in to- 
day’s best seller requirements. No space is wasted 
to tell you what you already know or to offer 
deceptively simple rules or formulas. It concerns 
the craft of both the popular and literary novel. 
It teaches fundamentals, what all novelists who 
succeed understand. 

Among the subjects treated are: Suitable sub- 
jects, reader interests (markets), plotting (much 
on this), character psychology, heightening dra- 
matic appeal, the problem of length, viewpoint, 
etc. All fiction writers should own this book. The 
price is only $4 and the book will be sent by us 
by return mail. 

Personal criticism of stories and novels and 
advice are available. Send for our free pamphlet, 
“Literary Services,” containing advice and full 
information. 


THOMAS H. UZZELL 818 Monroe st. 


Stillwater, 


CAMELIA W. UZZELL  okichoma 
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GAIL C. CARDELL 
Literary Typist 


65c per thousand words 
—Includes minor corrections 
Free carbon — Mailed fiat 


Rt. #4, Box 653, Ft. Pierce, Fia. 

















FREE 


trial 


MELODY 


Send Best Poems. No obligation. 


MASTER MELODIES 
Box W D 4212, Panorama City, Calif. 








MANUSCRIPTS TYPED 


To editorial requirement. Bond paper, one carbon, 
extra first page, mailed flat. 60c per 1000 words, 
with minor corrections, plus postage. Prompt service. 


HOPE M. SCROGIN 
1510 Rideout Way Whittier, California 








WRITE SONGS? 


Magazine for Songwriters—Established 1946 
Song Contacts—Vital Technical Tips 
THE SONGWRITER'S REVIEW 
Semple 25e—$2.50 per year 
1650 WD Breedweay New Yerk 19 








WRITER-CRAFT 
Literary Agents Critics Counsellors 


Writer-Craft takes 
ever where writing 
schools or courses 
end... 


0. B. CANNON 


and 





Associates 


A distinctive service for writers that helps you all 
the way from your ideas for short stories, teleplays, 
articles or novels to professionally developed and 
marketable manuscripts. 

At the present time Writer-Craft's membership quota 
is filled but our service to non-members is still open. 
FEES: $5 per manuscript to 5000 words, 50c per 
1000 thereafter; $10 for teleplays, $15 for books. 
We take 10% commission on all sales and refund 
your handling fees. 

Write today for complete information and your 
choice of a free folder on how to write teleplays, 
short stories, articles, mysteries, juveniles, novels 
and plots .. . NO OBLIGATION, of course. 


WRITER-CRAFT California 
Palm Springs P.O. Box 2748 
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past, present and future. Pay $25 for a cartoon and 
use less than they think they do which is 5 to 10 
per month. Pay around $10 for an anecdote—same 
subject matter. 


Sales Management, 630 Third Ave., New York, 
N. Y. Cartoon editor: Rich Life. A bi-monthly 
using 1 or 2 cartoons an issue. If you submit the 
foot-in-the-door salesman, you have your foot in 
your mouth. The magazine is slanted to inform 
and entertain sales executives in industry. Pay: $25. 


Rogue, Box 230, Evanston, Ill. Cartoon editor: 
William L. Hamlin A monthly using 15 cartoons 
an issue. Pay $50 to $100 for full page. Pay $15 
and up for back-of-the-book cartoons. “We are an 
open receptive market particularly for sophisti- 
cated cartoons that we can run full page. We have 
a very pressing need for cartoons with good gags 
and cartoons that are topical in nature.” 


(Editor’s Note: At unexpected times the post- 
master, his cohorts and henchmen swoop down on 
this type of magazine. Some more robust than this 
and some less. To be perfectly truthful, the post 
office has of late been treating almost all magazines 
as if the post office was Matt Dillon and the mag- 
azine publishers were beating women and children 
with a bull whip. My personal postman disagrees 
with his superiors. He is more interested in weight 
than content. He believes that the publishers of 
Lire, Post, Loox, House BreautTiFuL, and every 
one of the heavy magazines should be given a fair 
trial and shot. JN) 


Saga, 205 East 42nd St., New York 17, N. Y. Car- 
toon editor: Peggy Joyce (a familiar name in an- 
other context). Pay a minimum $35 for cartoons 
on any subject of interest to the male reader... 
especially outdoor life, sports, crime, women, ad- 
venture, and the sea. They buy about six a month. 
You might be cheating your fellow cartoonists if 
you sneaked all of their favorite subjects into a 
single picture . . . don’t try it—it’ll never work! 


Nugget, 545 Fifth Ave., New York 17, N. Y. A bi- 
monthly slanted to men 20-35 years of age. Alert 
and informed about modern life. No cartoon edi- 
tor. The editor is George Wiswell. He pays $25 for 
small b&w, $50 for b&w, full page. $100 for full- 
page color. Pay one month before publication. This 
mag. is a favorite with writers and readers who 
appreciate craftsmanship and competence in con- 
temporary literature. If you’re in the neighbor- 
hood of some newsstand . . . don’t pass ’em by. 
Usually use about eight cartoons an issue. 


New York Times Book Review, 229 West 43rd St., 
New York 36, N. Y. A weekly using one cartoon a 
week pertaining to books and literary topics. Han- 
nah Kaufman pays a flat $75 for each cartoon. 
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N. Y. M’k’t Letter (Cont'd from pg. 26) 
ond $700, third $300. Additionally, each 
first-award winner is privileged to select a 
school of journalism to receive a $500 com- 
panion grant. 

Eligibility requires that articles and edi- 
torials must have been published between 
July 1, 1959, and June 30, 1960. Entries must 
be postmarked not later than July 1, 1960, 
and should be addressed to Ted V. Rodgers 
Awards, The ATA Foundation, 1424 Six- 
teenth St., N. W., Washington 6, D.C. 

Manuscripts submitted to the Institute of 
Early American History and Culture are eli- 
gible for two prizes: The Institute Manu- 
script Award and the Jamestown Foundation 
Award of the Institute of Early American 
History and Culture. The third annual Insti- 
tute Manuscript Award will present $500 to 
the author of the best unpublished book- 
length manuscript in early American history. 
The Jamestown Award, an annual prize of 
$1,000, will be given for the best unpublished 
book-length manuscript about seventeenth- 
century America. Winning manuscripts will 
be published by the Institute. 


Both competitions will be judged by the 
Publications Committee of the Institute 
Council in association with the editorial staff 
of the Institute. The rules of submission for 
all Institute manuscripts apply to the contest 
entries. Manuscripts received before Decem- 
ber 1, 1960, will be considered for this year’s 
prizes. 


Awards 


George Starbuck, an editor for Houghton 
Mifflin, is the 1959 winner of the distin- 
guished Yale Series of Younger Poets. 


The series, launched in 1919, conducts a 
contest each year, open to American poets 
under 40 who have not previously published 
a book of poetry. Mr. Starbuck’s manuscript 
was selected by Dudley Fitts, noted poet, 
author and educator who succeeded W. H. 
Auden last year as editor of the series. 


The Yale Press announcement of the 1959 
winner also included a notation that the 
1960 competition will open on March 1, 
with deadline for submission of manuscripts 
on May 1. 





Mark Twain once said the difference between 
the right word and the almost right word is 
the difference between lightning and the 
lightning bug. 

There is no magic formula to choosing the 
right words, or the right characters, or the 
right viewpoint. Native talent, without dis- 
cipline and training, goes only so far and 
never far enough. In the WRITER'S DIGEST 
Beginner's Course in Story Writing, each stu- 
dent learns to discipline his or her native 
talents to meet the editorial requirements of 
today's paying markets. Each student is 
asked to write two 5,000 word short stories 
during the course. These receive detailed 
criticism from our editorial staff. The course 
lasts four months. 

Some of our graduates advance far enough 
to be able to sell the stories they are writing. 
(Names available on request.) Most, how- 
ever, emerge with a much improved ability 
to write readable English and with a keen 
knowledge of story techniques. Only sincere 
students are desired. 





Lightning vs. Lightning Bug 


The price of this course is quite reasonable.* 
You will have the opportunity to study under 
experienced professional editors who will 
take an individual interest in your progress. 
Complete details and an outline of the Be- 
ginner's Course in Writing that will intrigue 
and inspire you, await your inquiry. 

We invite you to reply at once. 

*We believe this to be the lowest priced short 
story course providing individual instruction 


sold by a reliable institution. Money back agree- 
ment on all enrollments. 





) Kindly send details of the Beginner’s Course ! 
in Writing. 
= is no obligation and no salesman will 
call. 
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Writer's Digest, 22 E. 12th Street, Cincinnati 10, Ohie : 
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INTERNATIONAL ACADEMY OF POETS 


Join a fine organization of poets. 
Analytical service free. 


HENRY PICOLA, Founder 


966 East 25th Street Paterson 3, N. J. 








MANUSCRIPT TYPING 


According to your instructions 
Minor Corrections—Bond Paper—One Carbon 
65c per 1000 words, plus return postage. 
FLORENCE AND HELEN 


628—11th Street, Manhattan Beach, Calif. 
FRontier 4-7128 








STREAMLINING THE FEATURE 


(COMPANION BOOK to Ben Arid's famous PUT- 
TING IT IN THE COLUMN) Endorsed by noted 
writers. $2.50. Circular free. 


BEN ARID FEATURE SERVICE 
1I141A 7th Street Hermosa Beach, California 








MANUSCRIPT SERVICE 


Electric Typing Approved by Editors 
Corrasable Bond—Carbon Copy—Reasonable Fee 
All types of scripts 
GENE TUTTLE 


560 Westwind Drive, Fletcher Hills 
HI 4-7519 El Cajon, California 








SELL IN THREE MONTHS... 
OR YOUR MONEY BACK 


YOU CAN WRITE JUVENILES 
AND SELL WITHIN THREE MONTHS 


x 
I've sold over 3,500 Stories, 
Serials, Articles and Fillers to 
Juvenile Editors. 
Now I'm Teaching. 

Also 


CRITICISM-COLLABORATION 


Juveniie Book Manuscript Criticism A Specialty 
Write for Terms and for FREE Pamphiet 
"Fundamentals of Juvenile Writing" 


Dept. D 


WILL HERMAN 


Write for Terms and for FREE Pamphiet 
"Fundamentals of Juvenile Writing" 


1726 West 25th Street 
Cleveland 13, Ohio 
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Address your submission to Yale Univer- 
sity, New Haven, Conn. 

The British poet Robert Graves flew in 
from Spain to join the American poets Rob- 
ert Frost and Marianne Moore to lead the 
celebration of the Fiftieth Anniversary of the 
Poetry Society of America at a dinner re- 
cently at the Waldorf-Astoria Hotel in New 
York City. Some 500 of the country’s lead- 
ing poets, writers, editors, scholars, publish- 
ers, and other notables in the field of the arts 
and sciences gathered in the Sert Room to 
participate in the ceremonies. Six Fellows 
were honored. Two gold medals and three 
special citations were bestowed. Cash prizes 
amounting to $6,600 were distributed to a 
score of winners. Robert Frost, Robert 
Graves, Louis Untermeyer, Malcolm Cow- 
ley, Ogden Nash, and Arnold Moss were 
among those who delivered brief talks or 
read poems. Dr. Clarence R: Decker, presi- 
dent of the Society, presided. 

Mr. Graves received the Alexander Droutz- 
koy Gold Medal for distinguished service to 
poetry. Miss Moore received the gold medal 
for achievement in poetry. Mr. Frost pre- 
sented the first Robert Frost Annual Award 
of $1,000 to Thomas Hornsby Ferril, poet 
and publisher of Denver, Colo. Delmore 
Schwartz received the Shelley Award of 
$1,150. 





Nonfiction (Cont’d from pg. 18) 


be ridiculous; an article filled with on-the- 
field exploits, all duly reported on the sports 
pages, is just as bad. Get the locker-room 
stories that weren’t in the papers, the un- 
guarded comments of your subject and his 
teammates and players from other teams— 
get something fresh and new. 


Think of a Title Before You Start 


Many writers think their own title is un- 
important—‘Hell, the editor’s going to 
change it anyhow”—but a title is more than 
a name for a story; it is a theme. 

And it not only tells the editor what you're 
trying to say; it keeps you on the track your- 
self. Nine times out of ten, when a piece 
comes in without a title—or with a label like 
“Babe Ruth Story” —there’s something 
wrong with it. If you don’t understand your 
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own story well enough to write a good title 
for it, you are not going to write a good 
piece, either. 

Staying with Mantle for another moment, 
is your theme “The Backbone of the Yankees” 
or “Baseball’s Most Over-rated Athlete?” 
Know what you’re going to say before you 
say it. I don’t mean that you should have a 
preconceived idea of your subject before you 
tackle it; this sort of prejudice has ruined 
more writers than whisky, women or slow 
horses. But after you’ve finished your re- 
search and that horrible moment comes 
when you actually plunk yourself down in 
front of your torture machine, have your 
point of view in sight. 


You Have to Be Original 


Another ingredient which lifts an article out 
of the ordinary is originality. Some people 
will tell you that the best way to satisfy an 
editor is to study his magazine and write your 
article in the same style. This, frankly, is a 
sure-fire approach to mediocrity. Of course, 
a writer should be familiar with a magazine 
before he tries to sell to it. Nothing annoys 
me more than a piece which obviously does 
not come close to jibing with our editorial 
policy. But aside from that, a blind imita- 
tion of another writer’s style (unless you are 
writing for Time) is about the worst possible 
way to go about your job. 

For one thing, the magazine may be sick to 
death of the style which you pick to imitate. 
We once did a series of profiles of outstand- 
ing men, most of whom would fit into the 
“self-made” classification. Either because 
their personalities were much alike, but more 
probably because the writers felt they should 
fit into a certain mold, these men all drank, 
cursed, chased women and did their jobs in a 
highly unorthodox manner. The first few 
pieces seemed lively and refreshing ; then the 
formula began to pall. Writers who pat- 
terned their stories after our earlier pieces— 
and there have been a good many of them— 
have since learned to their sorrow that though 
imitation may be the sincerest form of flat- 
tery, it doesn’t sell. 

Originality is hard to define. If you could 
pinpoint the exact nature of originality, it 
wouldn’t be original any more. Let’s just say 


WHAT SECRET POWER 
DID THIS MAN POSSESS? 





BENJAMIN FRANKLIN 


(A Rosicrucian) 


Wit was this man great? How does anyone 
—man or woman—achieve greatness? Is it not 
by mastery of the powers within ourselves? 


Know the mysterious world within you! At- 
tune yourself to the wisdom of the ages! Grasp 
the inner power of your mind! Learn the sec- 
rets of a full and peaceful life! 


Benjamin Franklin—like many other learned 
and great men and women—was a Rosicru- 
cian. The Rosicrucians (NOT a religious or- 
ganization) first came to America in 1694, 
Today, headquarters of the ppg BOOK 
Rosicrucians send over seven 
million pieces of mail an- 
nually to all parts of the 
world. Write for YOUR 
FREE COPY of “The Mas- 
tery of Life’—-TODAY. No 
obligation. No salesmen, A 
non-profit organization. Ad- 
dress: Scribe S.M.N. 


Te ROSICRUCIANS 


SAN JOSE * (AMORC) « CALIFORNIA 


pew ——=-fEND THIS COUPONT OOO" 
Scribe S.M.N. ] 
The ROSICRUCIANS (AMORC) ‘ 
San Jose, California | 
Please send me the free book, The Mastery of Life, | 
| 
I 
| 
| 
| 





which explains how I may learn to use my faculties 
and powers of mind. 


Name 
Address 


City. 
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Make Extra Money 
a » 
Writing! 

You can write fillers, photo stories, trade journal 
articles, a column, news features. Men and women 
of all ages are selling in their spare time. Why not 
you? Let us show you what editors want and how 
we train you for this work. Learn how to ‘write to 
sell.” Send today for free illustrated folio and Mr. 
Cooke’s Bookkeeping System for Writers. 


NON-FICTION PRESS 


Dept. 29 


Western Office, Box 1008 Eastern Office, Box 221 
Glendale, Calif. Irwin, Penna. 








A BRAND NEW OLIVETTI 


electric typewriter, plus my 18 years experience 
result in guaranteed satisfaction. Large type, pre- 
ferred by editors. Minor corrections, 60c per 
1,000 words, plus postage. Book lengths: 50c per 


1,000. JEAN PETERSON 
13 West Shore Drive Hazardville, Conn. 











Winners of PAGEANT 


1959 Best Book Contest* 
(Checks are Now Being Mailed) 


SEE He ie $500 
FOR THE LOVE OF THE QUEEN, by Mizra Taleb (Fiction) 


Second Prize ee 
bea MAGIC OF ART, by Ambrosius Czako, Ph.D. (Schol- 
arly 


ee $150 
THE ASH-BURNING RITE, by William McCollom (Poetry) 
Honorable Mentions ..$100 each 
HAWAII, U.S.A., by Samuel Weaver (Historical Study) 
a IN MY HOUSE, by Clifford F. Thomallo (Fic- 
tion 
HIDDEN VALLEY, by Lois Estelle Clark (Juvenile) 
— MALAYSIA, by Eduardo Martelino (Political 
tudy 
THE THREE GIFTS, by Wilfred Pocock (Fiction) 
KLONDIKE GOLD RUSH, by Richard C. (Dixie) Anzer 
(Autobiography) 
— LITTLE MILLIONAIRES, by Sister M. Rosamond, 
O.S.F. (Religious) 
*ANNOUNCING 
BEST BOOK CONTEST FOR 1960 


$1600 IN CASH PRIZES 


No entry fee. Write for the simple rules. Better 
still, send us your manuscript for free report of 
publishing possibilities. 


PAGEANT PRESS, INC. 
Dept. W 4, 101 Fifth Ave., New York 3 


that the original writer goes at his story in 
the way that seems most logical and effec- 
tive to him, no matter what other writers 
have done. The standard way to construct a 
story might be: opening anecdote, statement 
of theme or subject, anecdote, factual back- 
ground material interspersed with anecdote, 
interview, concluding anecdote. 

This formula is all right. It has been used in 
True before; it has been used in every other 
magazine, and it will be used again. But it is 
not a formula to quicken any editor’s heart. 
There is a writer, Jimmy Breslin, who writes 
for TruE, THE SaturDAY EvENING Post, 
etc., who has one of the freshest and most 
original approaches in the business. Rather 
than fitting his material to a formula, he 
shapes the old formulas to his material. 

One of his recent articles, for instance, led 
off this way: 


“A man who coaches a college sport works with 
kids, and what he does for their characters is sup- 
posed to be the most important thing of all. But 
let him lose games while he is being a good influ- 
ence on these kids, and they call for a moving van 
and tell him to leave town. This is a result country 
and there is time only for the winner.” 


This lead breaks a lot of rules, and I cer- 
tainly wouldn’t recommend that all writers 
try to emulate it. For one thing, it is an 
expression of the writer’s opinion, and read- 
ers are more interested in facts. That’s why 
few people read a newspaper’s editorial page. 

For another, this lead doesn’t tell you any- 
thing about the person Breslin is profiling, 
nor does it even give you a hint as to who he 
is. (As a matter of fact, he was writing about 
Adolph Rupp, basketball coach at the Uni- 
versity of Kentucky, and the piece appears 
in our March issue.) And yet, I like this 
lead: it is different, it comes off. It is short, 
punchy, colloquial and effective. 

The only moral of all this is that there isn’t 
a sure-fire formula, and the writer who cop- 
ies what others — including Breslin — have 
done is heading for trouble. Don’t be afraid 
to try something new. The worst thing that 





WRITERS—CONSULT ADELE BAILEY 


Story analyst, agent, author, teacher. Marketing report on your story, $2.00; thorough marketing-technique analysis, $4.00; 


Selling-instruction lessons, 


39 OCEAN STREET 
72 


00 each, or $39.00 for complete course of ten. Book ms. $15.00. Inquire about local writers 
group meetings. Modest fee due to sincere interest in writers. 


SQUANTUM, MASS. 
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can happen is that the magazine will ask you 
what you were thinking of, and suggest 
something else. But they'll also respect you 
for having used your head, even if you fell 
off the sled. Anybody can imitate; it takes 
talent and imagination to try something new. 
Nobody remembers the second guy who flew 
the Atlantic solo. 


Here’s another “different” lead that came 
off; it was a story about a train—the 20th 
Century Limited. The author could have 
started off with a lively anecdote, or an im- 
pressive collection of facts and figures on 
speed, reliability, etc., but instead he took 
the reader and sat him down in the middle 
of the track: 


“I am going to run a real train through here for 
you, leaving on Track 34 at the carpeted gate, to 
prove that dreams come true. Didn’t you ever 
dream of being an engineer, of holding the throttle 
on a fast ballast-scorcher just to see how it was? 
Well, here’s where you can do it... .” 


Simple, direct? Yes, And if you love trains, 
and most men do, this shows you right away 
that it’s going to be your kind of story. 


There is just one more thought that I’d like 
to leave with you, because it may be good 
for your morale. Whether a writer has been 
working for us for 20 years, or whether it is 
his first submission, he probably won’t get 
it right the first time. Of course, the article 
you turn in should be the very best that you 
can do. Some writers submit pieces with 
“First Draft” written across the top, and we 
send them back and ask for their finished 
draft, because we are editors not writing 
consultants. But don’t be disappointed if you 
are asked to rewrite—it happens to every- 
body. 

To sum things up, I won’t sum things up. 
That part of an article always bores me. If 
you want to know what I said, go back and 
read it again.—Don McKinney. 


Creative Writing Courses 
(Cont’d from pg. 20) 


person narration. 

The Ambassadors—Henry James 

What Maisie Knew—Henry James 
One of the characters’, first person. 

The Turn of the Screw—Henry James 





**Forever chasing 


The magazine article defies definition. Mor- 
ton Sontheimer, one of the top pros, once 
wrote, ‘The article writer is forever chasing 
a greased pig . . . About the time you think 
you can put your hands on the magazine 
article and get a lifetime hold, it goes squirm- 
ing off in a new direction, squealing as loud 
as it can for attention. If that is the way you 
have chosen to bring home the bacon, 
though, you take a deep breath and follow 
it. It's a nourishing little porker, all right, 
once it's cooked up, but as long as it's alive 
and breathing, it isn't going to stand still 
long for examination.” 


Here at WRITER'S DIGEST, where editors as- 
sign and publish magazine articles every 
month, you may study professional magazine 
article writing as it is practiced. Elusive as 





a greased pig...’ 


9 


the article may be, a sound study and prac- 
tice of techniques, types of articles, and re- 
search methods will certainly give you a 
fighting chance to bring home some of that 
bacon yourself. 

SATISFACTION GUARANTEED 





Writer's Digest, 22 E. 12th St., Cincinnati 10, Ohio | 


( Enroll me in the Writer’s Digest Course in 
Writing Non-fiction for Magazines. I 
enclose $35 tuition in full. If after 30 days, 
I am dissatisfied, my tuition will be refunded 
in full. 
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PERSONALS 





Through the “personals’’ department, read- 
ers can swap, buy or sell nominally ‘priced 
items or services. 

We do not accept advertising on palmistry, 
numerology, astrology, advertising of national 
matrimonial or friendship services, advisors 
without graduate degrees, or ads requesting 
pen-pals. We reserve the right to reject ads 
that do not meet with our approval. All com- 
mercial services such as critics, typists, courses, 
agents, publishing, may use display advertising 
only. 

The rate for “Personals” is twenty cents a 
word, including each word in name and ad- 
dress. To use a WRITER’s Dicest Box Number, 
the fee is $2.00. 

Copy with money order or check for June 
must reach us by April 1. 











25,000 PROFESSIONAL COMEDY LINES! Classi- 
fied humor ideal for speaker, toastmasters, em- 
cees. 1800 pages! Free catalog. Orben Publica- 
tions, 111 Carpenter St., Valley Stream, N. Y. 


PHOTOGRAPHS FOR WRITERS. Reasonable. 
Paul’s Photos, 3702 Lakewood Ave., Chicago 13. 


WRITERS! INCREASE YOUR CREATIVE ABIL- 
ITY! Find ———_ ae Develop the 
Supraconscious Powers in you! Write for 
free catalog of helpful books, tapes, recordings. 
Philanthropic Library, Drawer 697, Ruidoso, 
New Mexico. 


NEW AND USED books, magazines, commeas. etc., 
bought, sold, sageee. rented in ‘‘Book Trader’s 
Magazine”’ 15c. Two different copies 25c. Pioneer 
Periodicals, 6376-WD Windsor Lane, San Jose 29, 
California. 


HAVE SOME SCRIPTS LEFT. Have reduced patess. 
Cook’s Plotto, Mrs. Agnes Richards, Box 191, 
Montrose, Michigan. 


LETTERS REMAILED l5c. Receiving-Forwarding 
2.00 r month, Classified ads Sunday opens 
airmailed $1.00, Capital views. Rublee, 1586 17th 
St., N.W., Washington 6, D.C. 


TYPEWRITER RIBBONS—new, two for $1.50 post- 
aid. oe typewriter. Marvin Schmidt, F109 
ilpatrick, Skokie, Il. 




















= COURSES AND INSTRUCTION BOOKS 
peeges. sold and exchanged. List 10c. SMITH’S, 
124 Marlborough Rd., Salem, Mass. 





EDITORS RECOMMEND our specially designed 
9x12 ana 10x13 ‘‘Protect-O-Scr i oh envelopes for 
—— monneeripts flat. Speci yt 24 for po 00 
got for $4.00 postpaid. KER SUP- 

Ss, ty $131, Alexandria, Virgin 





TYPEWRITER oe. Guaranteed ; All Models, 
Colors, Postpaid. 3; $3.75 sfozen. B. Alex- 
ander, Supply Division, 540 20t -, Oakland, 
California. 


I RECEIVE SEVERAL CHECKS every week for 
features and news. For particulars, write: Ralph 
Underhill, Beebe, Arkansas. 


WRITERS’ ABC SHORTHAND. TEXTBOOK, $2. 
Returnable. Rapid eee $915 Elysian Fields, 
New Orleans, Louisan 











GET OUT OF YOUR SHELL! Saevee Work—Fun— 
Profitable. Handmade shell sift with each order. 
ag en $2. Vera Berson, 1040 Anderson Ave., 


SECRET Mail Receiving-Forwarding System. Hedg- 
peth, Box 830, Alhambra 11, Callto fornia. 
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LOCATE ANY BOOK! Send ‘‘Wants.’’ No obliga- 
tion. Aardvarks Booksearch, Santee, California 





“HOW TO SELF-SYNDICATE YOUR OWN MA- 
TERIAL’’—your columns, cartoons, fillers, verse, 
stories, acticles, comics. Up to $10.00 a day from 
each newspaper. More than 12,000 dailies and 
weeklies in U. S. and Canada alone. Folio includes 
Syndicate Operation, Selling Prices Schedule, 

odel Sales Letters te Editors, — le Order and 
Agreement Forms, etc. Complete Folio $2.00 post- 
paid (refundable). While they fest, gift copy of 
**175 Idea-Sources For Newspaper Features” in- 
cluded with Folio. American Features tense, 

Dept. 262, 1990 Como Ave., St. Paul 8, Minn. 





CHARACTER PLOT CREATING KIT described in 
free pamphlet. Believable characters make salable 
stories. Kit $2. Book list free. Fact, Box 273 
Rockford, Ill. 


CHILDREN’S BOOKS offer excellent market for 
eatly reduced — for WD readers only. Send 
§2. 2.00 to Books, x 367, Glendale, Ohio. 








FOOL PROOF GUIDANCE in writing fillers and 
articles. Send stamp for details. Marjorie David- 
son, Laceyville, Penna. 





READY-TO-SELL MANUSCRIPTS, Stories and 
Articles, by professional authors, available to 
writers who want to sell. Details ten cents. W. C 
Derry, 40 Rock, Lynn, Mass. 





men peeners ENVELOPES: 25c each 9x12; 9% 
¥%, $1.50. Include 15e peetage. Excess refunded. 
Other supplies. h, Miss. 








NEW, FRESH, ORIGINAL SYNOPSIS, other help. 
Story Center, 826 Atlantic, Roseville, California. 





PAPERBACKS OFFER BIG MARKET. Learn what 
sells first hand with six-book assortment for only 
$1.00. Books, Box 367, Glendale, Ohio. 





MAKE REAL MONEY! My Three Manuals on 
Graphology tell how. 25c brings Analysis and 
Details. Kandel, Box 9083-D, Tampa 4, Florida. 





BLESSED BE THE IMMACULATE HEART OF 
MARY. Hubert Madere, Hahnville, Louisiana. 





FOOL PROOF HELP FOR WRITERS! Handbook 
of English, $1.00; Booklet on Page en $1.00; 
Capita zation, 50c. Ever problem discussed and 
illustrated. Marjorie Davidson, Laceyville, Penna. 





PRESS CARD and auto sticker $1.00. A must for 
every free-lance writer or a. Obtains 
courtesies. Commercial Masters, Gardiner, N. Y. 





NEW, GUARANTEED, Plastic, Soper Carbon, 
a3 Box of 100, |S poety copies desired, size. 


Supply Division, h Street, Oakland, Calif. 





IF YOU’RE A WRITER who feels that the atmos- 
here of Europe would be stimulating, then we 
ave a lot in common. . . and I have a job waiting 

for you. I direct a sales enterprise which involves 
negate all over Europe and for which no foreign 
ee o: is necessary. We’ll handle all your job 

i mg: too , and naturally I’m partial to work- 

oa with other writers. You mustn’t be afraid of 
work, though it pays well and leaves you an un- 
usual amount of free time for your ne oan If 

your interest in joining us is serious, write me 2 

letter telling me about yourself and asking what- 

ever you want. Ken Faris, c/o American Express 

Co., Heidelberg, Germany. 





DIXIE REMAILS—25c, monthly $2.50. Paul’s, 3411 
Powell, Memphis, Tenn. 





COOK WITH FLOWERS! ‘‘Food ’n’ Flowers’’ gives 
recipes and new ideas. Illustrated book 50c. Kay 
Savage, Detroit Free Press, Detroit 31, Mich. 





FREE RELIGIOUS BOOKLET on Metaphysical 
healing. Mishal Fellowship, 1601 Ninth St., S.E., 
Roano e, Va. 
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ISOLATED? Want bi-weekly encouragement from 
professional selling writers plus guest member- 
ship in established authors’ studio? A dollar bill 
brings practical writer’s aid of comparable retail 
value plus complete prospectus. League of Free 
sag Writers, 1321 Harmon Place, Minneapolis 3, 
Minn. 


PHOTOGRAPHS FOR WRITERS. $2.50 
Eleanor Schrawder, R.D. #2, Allentown, Pa. 


THE TEN MAGIC STEPS to a successful journalism 
career, detailed by a Pulitzer Prize winning re- 
porter-writer; hard-headed and very practical. 
This tells you exactly how to get started and keep 
going toward a lucrative job. Many top creative 
writers started as newsmen. Price, $2 postpaid. 
Write: Blue Ridge School of Journalism, Huntly, 
Va., for your key to success. 


BUCKET OF MONEY. Short novel of life on 
Louisiana Sugar Plantation in days of Huey Long. 
Fast-paced, exciting story, unusual locale and 
abounding with arresting characterizations. Just 

ublished. $2.50 postpaid. Hubert Madere, author, 
ahnville, La. 





each. 





J. D. SALINGER—clippings of six of his uncollected 
stories, $10. Box 192, Knickerbocker Station, New 
York City. 


PAN GOLD FOR FUN FOR PROFIT. Strike Pay 
Dirt—maybe in your own back yard. Instructions 
a Snares $1.00. CFD, Box 1068, Wenatchee, 

ash. 








SHORT, SHORT STORY MANUSCRIPTS WANTED 
—For publication by yes aon gpd syndicate in this 
country and abroad. Stories must contain some 
moral, unusual, or humorous twist within 700 to 
800 words. Payment $10 on acceptance. Gordon 
Features, Dept. A, 37 West Seventh St., Cincin- 
nati 2, Ohio. 





LETTERS REMAILED—25c (coin). Box 87, Cen- 
tralia, Tl. 


WANT JUVENILES meriting reprinting. Send tear 
sheets. Smoyer, Publisher, 3727 Springfield Street, 
Kansas City, Kan. 


MAKE MONEY CLIPPING NEWSPAPERS. Some 
clippings worth $25.00 each. WD, 983 E. Main, 
Columbus 5, Ohio. 


CONFIDENTIAL WORLDWIDE Remail-forwarding 
service. $4.00 month. Smith’s, 1806 South Darling- 
ton, Tulsa 12, Okla. 














LOVE OR ACTION story = outlines with surprise 
aa Three for $1.00. Elvet Bloomfield, El- 
wood, Kan. 





WRITERS: Mimeograph and sell your ‘“‘how”’ man- 
uscripts as I do. Instructions. Send $1.00, Swart- 
out, 300 Brentwood, Austin 5, Texas. 





WRITE, RELAX AND HAVE FUN IN SUNNY 
SPAIN for as low as $3.00 a day, lodging, meals 
and wine included! Europe’s most economical 
country, perfect climate, friendly people, lovely 
scenery, warm seacoasts and temperate highlands. 
Hundreds of small towns off beaten tourists paths, 
with romantic castles, picturesque folklore and 
the tradition of centuries, yet a few hours away 
from large cities. Perfect environment for creative 
work. Send $3.00 giving particulars of preferences 
and available time and budget, and we’ll send you 
full information by airmail to suit your OWN 
PERSONAL NEEDS, including lists of hotels, 
lodgings, prices, transportation, entertainment, 
from American writer’s viewpoint. Marco Alma- 
zan, Nervion 11, Madrid 2, Spain. 


ATLANTIC CITY POSTMARK letters remailed, 25c. 
Joe Miller, 26 E. 9th Street, Mays Landing, N. J. 


RELIGIOUS AND HOMEY poems 12 for $1.00. A 
gd of old recipes 12 for $1.00. Vicki Lizz, 3124 
E. Tyler Ave., Fresno 2, Calif. 








“HOW TO THINK YOUR WAY TO FAME AND 
FORTUNE.” For your copy send 25¢ to: Avalon 
—— port. W, 518 W. Van Buren Street, Chi- 





MANUSCRIPTS TYPED 


20 Ib. bond, one carbon, extra first and last pages, 
mailed flat, 60c per thousand, 70c with corrections. 
Send return postage please. 

Fast Service No Delays 


JOHNNIE MORRIS 
P. ©. Box 5086 Tulse, Oklahoma 








MANUSCRIPTS TYPED 


Neatly, on 20 Ib. bond, one carbon, extra first 

page, mailed flat, 60c per 1000 words, 65c with 

minor corrections, plus postage. Prompt service. 
BARBARA BYINGTON 


8 Lerk Lene Springfield, Vermont 








PROFESSIONAL TYPING 


Stories, articles, books: 65c per thousand words. 
TV and dramatic scripts: 50c per page. 
All work dene on electric typewriter 
and mailed flat, with free carbon. 


PAULINE LOZIER 
134-35 Cherry Avenue Flushing 55, N.Y. 


MANUSCRIPTS TYPED 


60c per thousand words, 65¢ with minor correc- 
tions. Plays, TV, Radio scripts, 75¢ per thousand 
words. Poetry Ic per line, $1.00 minimum. All plus 
postage. One free carbon copy. 
MABEL B. BLOXSOM 

Springfield, Vermont 








96 Southview 











FOR MANY WAYS to cash in on art ability, write 
Straley, 410-D, 50 Western, Springfield, Ohio. 


NO SURFBOARDING in San Miguel Allende, just 
unwind in sunshine, write and participate in 
famed Instituto Allende Writing Center. Free il- 
lustrated prospectus. Stirling Dickinson, Instituto 
Allende, San Miguel Allende, Guanajuato, Mexico. 





BACK ISSUE MAGAZINES, book lists, stamp wants 
solicited. Bryant, R. 2-W, Lawrenceburg, y. 





EARN $200-$600 monthly ghostwriting for local 
clients. Complete information. Send $2.00. How- 
—- Publications, 300 Brentwood, Austin, 
exas. 


DOLLARS FROM NEWSPAPER REWRITES. Send 
stamp. S.A.S., Box 833, El Cajon, Calif. 








WRITE OR TYPE ABC SHORTHAND! Dictog- 
raphy, 6196 Walnut, Omaha, Neb. 





OIL LANDSCAPES exchanged for manuscript criti- 
cism. Catalogue. Rom. Palafox, Badoc Ilocos, 
Philippines. 


WORD WISDOM FOR BEGINNING WRITERS, 16c. 
Profits from Family Histories, 25c. Pattilloe 
Agency, Clanton, Ala. 








QUIET AND BEAUTY for sale. Retreat for writer 
or artist. Century-old house in country but near 
town. Has complete bath. Scenic surroundings 
= aman Drive. Helen Middleton, Standards- 
ville, Va. 


LETTERS REMAILED 20c, five 50c. Reliable. Erny 
Townsend, Astor Hotel, Second and Hill, Los An- 
geles, Calif. 


DIGESTS, 3 last years, six dollars. Pettit, Box 180, 
Murray Hill, New York City, N. Y. 
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—when white ts black! 





Story writing becomes harder as the form 
becomes shorter. What appears to be easiest 
is most difficult. Writer's Digest Short Fiction 
Course provides the needed professional help 
to avoid the pitfalls of those who write before 


they learn. 





To give you a better chance of selling 
your short fiction, Writer's Digest will send 
te) ee ee Te) 
the professional know-how of story editors. 


These specific lessons on short fiction help 


you gain fresh insight into character de- 


velopment, style, plotting, dialogue, etc. 
Then you write two fiction stories and make 
a thorough study of markets. Your work is 


individually criticized by our editors. 


Tuition is $20.00 and the Course is sold on 
a 30-day Money-Back Agreement should you 
wish to withdraw, regardless of reason. 
We welcome new writers who want help 
instead of flattery! 











(J Enroll me in Writer's Digest Short Fiction Course. 
1 enclose $10. Send the balance of my course for 
$10 C.0.D. plus 35¢ delivery charge in 60 days. 


(1 Send me more details about the Course, without 
obligation. 


Nome 





Address 





City State 





WRITER'S DIGEST 
22 East 12th Street, 


Cincinnati 10, Ohio 
40 
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The Great Gatsby—F. Scott Fitzgerald 

Suppressed point of view (an approxima- 
tion of the drama form). 

The Awkward Age—Henry James 
Loving—Henry Green. 

First person “reminiscences” of childhood. 
A very fruitful genre for the beginner. 
Many of the short stories of Frank O’Connor 
and the late and lamentably out-of-print 
Denton Welch. 

The Monologue. 

‘Why I Live at the P. O.’—Eudora Welty 

Narration by reflection. 

To the Lighthouse—Virginia Woolf 


Satire. 

Grim. 

The Day of the Locust—Nathaniel West 

Not so grim. 

The Loved One—Evelyn Waugh 

Symbol and Allegory. (Not to be attempted 
by the novice. ) 

The Scarlet Letter—Nathaniel Hawthorne 

The Novel of ideas. A disastrous form in 
the hands of most writers, who, in turning 
their characters into mere mouthpieces for 
their own thoughts, reveal that they would 
have been far better off writing essays. In 
contemporary English, probably the out- 
standing speciman of a successful novel of 
ideas is 
A Passage to India—E. M. Forester. 

A final observation. Do not learn How To 
Write For Money. Learn simply How To 
Write. Naturally, no writer wants to starve 
—he sells his work for the best price he can 
get for it (and then often wishes that the 
best price were better). But—however fond 
he may be of money, however much he’d like 
to lay his hands on some, however certain 
he is, both before and after a writing stint, 
that it is money he is writing for—if he atall > 
deserves to be called a writer, you may be 
sure that, while he is writing, he is motivated 
by only one purpose: to see to it that what 
is in his mind gets transferred onto paper in 
a manner as satisfying to himself as he can 
make it. The creative processes cannot re- 
main creative—cannot be successfully en- 
gaged in—when they are subverted root and 
branch by non-creative aims; so that the 
creative writer must always be the first mem- 4 
ber of his audience whom he tries to please. 
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Don’t Blame Me! (Cont’d from pg. 39) 


and the author has taken advantage of all 
the tips I have been able to give him. Now 
it pays off; this work is good. He reads 
science fiction and Space literature often, 
and follows every item of scientific advance 
with keen interest. 


A second short story is a love story. Love 
appears late in life to two lonely people. 
Such a story is difficult to write and needs 
competent handling for many _ reasons. 
Whether we admit it or not, the average 
reader prefers young love and is not too in- 
terested in our elderly citizens and their af- 
fairs; and editors know this. Yet this could 
have been a salable script if the two prin- 
cipals had character and human interest, if 
they were somehow “personalities.” But this 
couple is not, they are just nice! They meet 
in an ordinary way, they talk of their grown- 
up children and their church, they know 
they are lonely, and they decide to marry. 
That is all the story. It is not enough. Such 
a thing might happen every day, and per- 
haps does. Written tenderly with emotion 
and with characters who somehow are 
“young in heart,” this might have been fine; 
but it doesn’t create even a sense of sym- 
pathetic understanding in the reader—they 
are just tiresome old people. Yet you and I 
know many old people who have the distinct 
fire of personality that makes one forget their 
age; they live! 

Two of the other short stories are not prop- 
erly stories at all, they are something on the 
order of what was once called an essay. They 
deal with problems of survival from an all- 
out nuclear war (both of them) ; and the 
characters seem to be automatons from whom 
fear has driven all other human sensations. 
We often get seeming duplicates of this type 
in the mail; why, we don’t know. Perhaps 
both authors read a similar article. In one 
story the father of the family digs a shelter in 
his basement. In the other, the family finds a 
hillside cave. In one case they turn to God, 
in the other they curse God. In either case 
there is no larger concern for others in like 
Situations, none of the dignity disaster may 
bring out in the human spirit; nor on the 
contrary is there fierce or intense evil—it is 
as if we read a news account of a family who 





GHOSTING:—NOVELS STORIES TELEPLAYS 
Send your manuscript for that finer touch of an expert before 
you send it to the publisher. It may save you a aaa for he 
demands a skillfully written script. Free Readin: 

Also rejects doctored to make them no 

Payment down, balance when completed. way ot ntees 

doctoring manuscripts for authors. I am 
ir books and stories published. $3.00 per 1000 words ttour 
pages of completed work) wrapped ready for the publisher. 
Let me do it for you—to be sure It’s right. 


MARIE ADAMS 


1694 Blair Avenue Saint Paul 4, Minnesota 


MANUSCRIPT TYPING 
60c per 1000 words with carbon copy. 
Min. $1.00. Mailed flat. Rapid service. 


GRANT THOMPSON 
2931 Douglas Drive, Robbinsdale 22, Mina. 
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‘ 391 East 149th Street York 55, N. Y. 

MEMORY TYPING SERVICE 

Manuscripts — Books — Novels — Stories 
Neat — Accurate — Prompt Service 


Special Rates Per Page 


MRS. LEOLA MEMORY Oleander 5-8687 
539 N. La Cienega Bivd., Hollywood 48, California 





PERSONAL TRAINING. 


not merely text books & promises— 
can help you to become a 


PROFESSIONAL WRITER 


Practical Magazine Writing is a 

course in personal help by experi- 
enced instructors. In a short time, under 
their friendly guidance, you experience a 
new con“ ence and sense of achievement. 
Sales of your material become easier. 
Write fiction, articles, TV plays. You are 
given professional, interested help every 
step of the way, from idea to sale. 


FREE---------- eee 


SIMPLIFIED TRAINING COURSE 
1819 Gilpin St., Denver 18, Colo. 


Please send me the free valuable booklet, THE WAY 
PAST THE EDITOR, and information about Practical 
Magazine Writing. 


ERAS eae eee faceted ubatena aie 


Address .. bi eis ia ee aii owe es oes Se 




















RIGHT WORDS WRITE CHECKS! 
Aim for richer sales to Films, TV! My years of real 
experience inside Hollywood studios backs my top pro 
writing help. Ms. of all types, or outlines. 

Honest criticism, $5 minimum to 6000 words, with pos- 
tage. Inquire other rates, details. 

JESSICA FOX MAY 
1287 S. Plymouth Bivd., Los Angeles 19, Calif. 















[A] new economical “gang run’ 
method now enables us to print 
your books and publications at 
lowest cost. Paperbacks or hard 
cloth covers. Highest quality 
work. From 250 copies up. 

WRITE FOR FREE CATALOG 


ADAMS PRINTERS 
30 W. WASHINGTON ST., DEPT. WO, CHICAGO 2, ILL. 















FAMOUS WRITERS 
WORK WITH YOU 


From a carefully-selected pool of top writers 
and critics in Hollywood, I assign one emi- 
nently trained and qualified to work on your 
particular project. He will work with you 
exclusively until your story or book is com- 
pleted. 

Upon this time-proven plan rests the entire 
foundation of my business success. 


HERE'S WHAT WE DO....... 


GHOST-WRITE fiction or non-fiction from 
idea, outline or synopsis. 


REVISE manuscripts . . . Make stories ready 
for marketing and publication. 


CRITICIZE and analyze manuscripts. De- 
tailed comments to guide you. 


OUR SERVICE INCLUDES: Novels, Motion 
Picture Treatments and Synopses; Screen- 
plays, Television, Radio, Novelettes, Short 
Stories, Articles, Fiction and Non-Fiction. 


Minimum fee reading-analysis: Short story or 
article, $5.00; Book-lengths, min. $35.00. 


Write for full details in 6-page illustrated Brochure, and 
copy of reprint from published article about Ballenger 
the Ghost. 

20 Years of Literary Service 


H. D. BALLENGER 


14341 East Putnam St., Whittier, California 
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built a shelter and went into it and shut the 
door and that is all. 

One of the short stories is a fairy tale with- 
out satire, and while not marked as a “juve- 
nile” probably belongs in that category. Dogs 
talk, and little boys “run with the wind,” and 
over the hill is a castle. Fairy tales are not at 
all popular now when small boys read about 
Spacemen. Only the handling of a genius 
will make this a salable story. 

Two of the other stories are in the “impos- 
sible” class, for after reading them I am con- 
fused. I cannot make head nor tail of the 
plot or the theme, they ramble and meander; 
and the list of characters is so large, I cannot 
see where the emphasis is supposed to be. 
Everybody mentioned has a problem and 
there is material in each of these for at least 
two books. No character emerges as impor- 
tant or significant. And yet, scattered para- 
graphs are really fine writing in one of these, 
bits of description and dialogue that touch 
the imagination and the heart; certain lines 
have the mark of genius. What to do with 
such work? I wish I knew. 

The last story is a moving little tale of a 
man who loves his wife but hates being mar- 
ried. I thought I had something here when 
I started to read this—and to page three I 
had. From then on, nothing happened. Too 
bad, for there was the germ of a good story 
here; I am going to point this out to the 
author. 

Of the six articles, two deal with the world 
situation in politics and what world leaders 
should do. Apparently, the authors are not 
aware that such articles are accepted only 
when they are by authorities in their various 
fields and that the layman has to have some 
“peg” on which to hang his thesis before he 
can get a hearing, even providing he has a 
genuine idea. There is no genuine idea here 
and noauthority; just a sort of news-writeup. 

One article is in the impossible class and 
seems to embrace all human knowledge in a 
general way. Another is a description of the 
author’s experiences as a child, a sort of 
autobiographical record, but it is too or- 
dinary and factual and could have been 
duplicated by half the adult world. The 
other two articles are well-written and deal 
with the subjects well, but they are dated. 
The world has gone on to other matters. 
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“Books for ‘Writers 


Elements of Style, by Strunk 
& White. Clear-cut concise 
rules on grammar and usage. 


wie A nationwide best-seller. $2.50 
STR 





Successful Writers and How 
They Work, by Larston D. 
Farrar. A number of leading 
writers reveal the nature of 
the writer as an individual 
with their views on success, 
working methods, values, in- 
come, health, and other’ fac- 
tors. $4.95 


Technique of the Novel, by 
Thomas Uzzell. A study of 
basic principles with emphasis 
on selection of a good subject, 
viewpoint, plotting, and real- 
ism. Includes analysis of 25 
outstanding novels. $4.00 


208 we ena 2 mk sails) went 


tee ene tenement 


Television Writing and Sell- 
ing, by Edward Barry Rob- 
erts. A practicing TV script 
editor outlines the entire 
process of writing for tele- 
vision from idea through ac- 
tual production. $6.50 


& Encyclopedia of English, edi- 
ted by Arthur Zeiger. Thor- 
ough guide to rules and rea- 
sons of spelling, pronuncia- 
tion, grammar and usage. One 
of the best and most complete 
we have seen in this field. $1.50 










Watch Your Language, by 
Theodore M. Bernstein. A val- 
uable collection of pungent 
bulletins issued to his staff on 
accurate, concise writing by 


one of the editors of the New 
York Times. $3.95 


A Professional Storywriter’s 
Handbok, by Edwin A. Pee- 
ples. A hard look at the state 
of magazine fiction and a dis- 
cussion of the fundamentals of 
storywriting by a professional 
free-lance writer with 30 
years’ experience. $4.50 


How to Write and Sell Maga- 
zine Articles, by Richard Geh- 
man. How a topflight maga- 
zine writer goes about writing 
salable articles. $4.95 





Feature Writer’s Handbook, 
by Stewart Harral. Feature 
ideas, interviewing  tech- 
niques and advice from fea- 
ture editors. $5.00 


The Living Theatre, by Elmer 
Rice. The glamour, spon- 
taneity, and realism of the 
theatre told intimately by a 
man who has created ves 27 


plays. 
VE Living Novel 


vow an Grareithe Micks 





The Living Novel, edited by 
Granville Hicks. Eleven con- 
temporary American novelists 
pull no punches in discussing 
the problems of their craft 
today. $4.50 


Ww Successful Technical Writing, 
by Taylor G. Hicks. Precise 
and easy procedure to follow 
in writing technical articles, 
news and equipment releases, 
engineering and scientific pa- 
pers, reports, catalogues, ad- 
vertising instructions, train- 
ing manuals, and technical 
books. $5.50 


TEN-DAY MONEY-BACK GUARANTEE IF NOT SATISFIED 





Writing the Confession Story, WRITER'S DIGEST, 22 East 12th St., Cincinnati 10, Ohio 
by Dorothy Collett. The ten Gentlemen: Please send me the books I have circled, postpaid. 


FGHtIdsdKLM™ 


elements of the typical confes- ABCDE 
sion. A direct, practical work- 
book which can open one of 
the most receptive markets 
for new writers. $3.00 &§ Name 


Address 


City 





Payment of $ enclosed 


State 
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{ Fillers Are For Fun—Not For Sale 
{MANUSCRIPTS TYPED 
y Promptly and Accurately = . . 
? 20-Ib. bond — Free carbon copy § Now I come to the “fillers,” short pieces that 
rs . pt é 
12 years iSttcsse tepies MSS. can be on any subject: incidents, jokes or 
) RUBY WATSON § what-have-you; humor included (the hard- 
» 108 N. Lafayette Worthington, Ind. 5 2 ney 
a ols Telephone: 125X ( est market to hit). 
; I can cast aside the rewritten jokes that I 
BROADWAY NEEDS PLAYS! read in the original form a few weeks ago 
i i r 9 . ° 
Let our staff of professionals, with over 20 in several magazines. I always get a batch of 
years active participation in Broadway thea- ; . 
tre, advise you on getting your play ready to these. I do read the current magazines, all I 
market. WRITE US TODAY! can get my hands on, all the time. Then ‘ 
of EIN EENTS COUNSELLING Senvies | there are the attempts-at-humor that fail; 
- the “this happened to me and is therefore if 
TYPING MIMEOGRAPHING an important event” scripts (a la READER’s 
MS. Typing 60 cents per 1,000 words. Dicest columns) , and the odd items that 
Mimeographing $3.00 per 100 pages. sometimes bring in a few dollars when they 
First-class work—Prompt—Accurate. are written succinctly, as they seldom are. He 
IRELLA HINKS There are many reference books from which otk 
2012 H Street Belleville, Kansas authors do rewrites. Of the fillers I have put 
val 
selected one that I may be able to sell—the Kine 
MANUSCRIPTS TYPED idea is not especially new but the information 
nian. hoe, . Prompt is well written, entertainingly written. 
I watch , spelli ion. : 
Seschend. Gop tne sateen, fame iret tan’ @) cots par Now I come to the verse, which I sell as “ 
thousand words, plus return postage. 10% discount on . . that 
manuscripts over 50,000 words. fillers now and then. Most agents will not arti 
L. FOX 4 , i sine 
130 Ressell Drive ————_ bother with verse at all, but I happen to like ill 
poetry and poets, so I try, when I find a gem, es 
BECOME A COLUMNIST to place it. The material must be light verse, vou 
. . . Ta 
Fame and fortune await the writer of a successful lyrical and almost enthusiastic. I have told thin 
Column. My Course which costs little, points the way. ° epee ° ao a : » in ¢ 
Test your ability, Study odd moments. “Most helpful my clients this time after time, it is the only entl 
peo sad Sia ate pr cool “ioe. oilnecenias kind I can sell. I keep a file of the little on 
BEN ARID FEATURE SERVICE magazines and often send copies to my poets c 
ore ver eee Neveses Tench, Gelltwute so that they can get their work in print gratis 
and enjoy the sensation of “being published” : to | 
NORTHWEST TYPIST a ik Sede ates Ce eee aes ne 
10 years manuscript experience (also professional writing, ut for selling, only ig verse 1S in an} ; pape 
typing, typesetting, proofreading experience) ossible cold 
Guaranteed Quality, Fast Service P . my 
minor . tain 
abel 1-4 eee So I find three verses, short, technically wale 
Plus return postage. d. lwri l d tertaini small ill t » to , 
WILBERTA WAKEFIELD sound, lyrical and entertaining—I will try or 
OD E.R i eg Cm sell these; I may be able to—they deserve to ? 
be sold, they are good. The rest go back. ie 
SONG POEMS What was in the rest of the mail? Bills. Ad- F 
AND vertisements. Rejections. Appeals. Promo- 
LYRICS WANTED tion gimmicks. A few checks. Letters from 
Mail to: clients saying: “My work is good, why can’t 
TIN PAN ALLEY ‘ou sell it?” 
1650 Broadway New York 19, N. Y. you sell 1t: 
FREE! FREE! FREE! Writing the Short Short Story by Robert Oberfirst 
My famous booklet, WRITING Big! | oe T SHORT STORY, which contains 3 cardinal elements in writing 
a salable short-short, will be mailed free of c con © to all writers seriously interested in writing this type fiction. 
ROBERT OBERFIRST, P . Bex 539, Ocean City, New Jersey 
Sell Your Short-Shorts to Best Markets 
Our agency sells short-shorts for $75 to $850 a ~r If you have written short-shorts which you be sag should sell 
by all means send them in for marketing. R and handling fee: $3 each. 10% commission on 
ROBERT OBER OBERFIRST, Literary Agent, Ocean City, New Jersey 
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‘EAD WHAT GRADUATES SAY 


$1400 From 
Outdoor Life 


‘Sold an article on hunting to 
(/uldoor Life for $400—that makes 
$:100 from them, plus two stories 
ts The Trapper, and several to 
other men’s magazines. The time 
put in on your course was the most 
valuable I ever spent.’’—Ray Beck, 
Knox, Pa. 


New Writer Sells 
Consistently 


“I know you'll be glad to hear 
that besides the short story and 
article I wrote you about, I have 
since sold three more articles, a 
filler, and a poem, and I have two 
articles on order. I do attribute my 
recent successes in large part to 
your course, because it is so very 
practical. It teaches exactly the 
things a writer has to know and do 
in order to sell and to sell consist- 
ently.”,—Mrs. Jane Keith, Kansas 
City, Kansas. 


Continuous Assignments 
From Big Publisher 


Palmer training has enabled me 
to put color and human interest 
into several stories for business 
papers which ordinarily would be 
cold, dry news reports. For instance, 
iy story in Textile World con- 
tained many of the ‘musts’ that 
ke a story. It was responsible 
s continuous list of assignme nts 
McGraw-Hill Publishing Co. 
tes A. Leach, Saylesville, R. I. 
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litors agree: oo are 
greater than ever 


he Writer recently stated: “The fiction 
© ket is large and varied, and writers will find 
4S are more eager than ever to discover 
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it, and Non-fiction is enjoying unprece- 
ed Popularity.” A TV script buyer: “Every- 
g is grist for our mills, even a one-page 
ine of a book. I want a good story. And 
beating the bushes all of the time.” A trade 
‘mnist: “Today a Niagara of opportunities 
flooded the byways of auhors. All you need 
canoe and the know-how to paddie it.” 
mer Institute’s unique training covers all 


may mean an 
extra *150 a 
month to you 


If you (1) want to write, or (2) if you sell 
only an occasional story, or (3) sell fairly regu- 
larly, but want to break into higher-paying mar- 
kets, you owe it to yourself to read “The Art of 
Writing Salable Stories.” 

Packed with useful information, this 40-page 
book tells about easily-reached markets; suggests 
ideas and sources of material to write about; 
answers many questions about writing for maga- 
zines, newspaper features, radio, television, mo- 
tion pictures. 

Letters from successful Palmer students show 
how your own background, ideas, and experi- 
ences may be turned into writing profits. 

This book explains how, as a Palmer student, 
you receive interesting, practical instruction and 
individual coaching; how professional writers 
give detailed comments on your own material, 
guiding you step by step; how this proven home- 
study method helps you develop your own indi- 
vidual writing style, saves time and effort in 
finding the most direct road to recognition and 
increased earnings. 

“The Art of Writing Salable Stories” is a 
stimulating book. You may read it and lay it 
aside—or it may be the beginning of a profitable 
and fascinating new life for you. Be indepen- 
dent; work where, when and how you please. If 
you have a sincere desire to make good money 
writing, and want to find out if you are one of 
those with the poteniial for an exciting future, 
send for your free book. No obligation. No 
salesman will call. Send today—don’t waste any 
more time! 


PALMER INSTITUTE OF AUTHORSHIP 
Accredited: Nat'l Home Study Council 
1680 N. Sycamore, Desk J 40, Hollywood 28, Calif., Since 1917 
MAIL COUPON OR POSTCARD 


§ Paimer Institute of Authorship 

' 1680 N. Sycamore, Desk J 40 

: Hollywood 28, California 

' ie ase mail me free typical lesson package and 40-page book 
! explaining hew you help new writers get started and experienced 
| write rs increase thei ir income 

' 

' Mr 

' Mrs. 

! Miss 

' 

! Address 

{ 

' City Zone State 

! Please print clearly Veterans: check here ™ 











WHEN A DOCTOR 
CONSULTS HIS PATIENT 


There Has to Be 
a Good Reason 
f PROMINENT PHYSICIAN brought me 


IY@NIVaN Yen liVe\aNlye\ i @\iYe\cYe\/@\ exp! 


SIP 





S his book for professional editing and 

is explained why he had selected me as a coun- 

ig selor. “When you want a good doctor,” he said, 

Ve “ se a P “too 2CK 2 y 

eS consult the busiest and most succe ssful one you can Member of the 

hy} find. Everyday practice keeps him alert, and expe- Authors League 

% . - ‘ ” — . 

4] rience is the best teacher”. His argument has a of America. 

$ point that applies in literary counseling. 

is Since writing my first book in 1940 I have lived constantly in a world of 


bs] books. I read them, write them, discuss them in literary clubs and arrange my 
bs] clients’ manuscripts for publication. As a working author and constant associate 


% , a ; ; 

| of others in the craft, I am kept alert to writing techniques, reading trends and 
Ve . . : 

| editorial needs. 

% 


S After more than twenty years of professional writing, my books and those 


P| of my clients are being published around the world. Experience and specializa- 
as 
’s3} tion have paid off for all concerned. 


s It is impossible in this brief space to list my books and the publishers in many 
4! countries who issue them, just as space limitations prohibit a full discussion of 
published clients. This detailed information and much more is available to you 
in my free pamphlet, BOOK WRITING HELP, which also explains how I can 
aid in making your book publishable. 

Write today for your copy of BOOK WRITING HELP, and remember that 


your manuscript is insured while in my possession. 


Yaya 





No prizes, no gimmicks, no specials "for this month only”. 
All | offer is dependable service. 
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